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Beverages in Australia 2008 - 2009

Beverages in Australia outlines Australians’ total consumption of non-alcoholic beverages at
home, at work and away from home. The report identifies key trends and developments,
brand awareness, consumer beverage profiles and total market size by product category and
market.

The report builds on a major online survey of 1,200 consumers within all age groups 11 years
and above as well as in-depth interview research and analysis.

The graph below outlines the product categories analysed within the report.

Type of non alcoholic beverage consumed

%

Water Milk Coffee Tea  Carbonated Pure Fruit FruitDrink  Sports/  Other Dairy
Soft Juice Energy




BUSINESS RESEARCH AND FORECASTING

Beverages in Australia
2008 - 2009

Foodservice

FOOD & BEVERAGES

The Beverages market in Australia is highly competitive with multinational suppliers and independent producers competing for a
nite share-of-mouth volume. This study covers Australian’s total non-alcoholic beverage consumption and preferences, key trends
and developments, market drivers, consumer pro les by beverage type, brand awareness and growth prospects.

The report main topics include:
= Consumption of non alcoholic beverages in an average week
= Type of drink:
— Coffee — Brand, Price
-Tea
- Milk
— Other dairy drinks
— Water
— Carbonated drinks
— Sports and Energy drinks
— Fruit juices, pure, and fruit drinks
= Type of container drink is consumed in
® Size of unit
= Units consumed in an average week
B Place where the product is consumed
m Stage of the week when product is normally consumed
B Reasons why product is consumed
= Non alcoholic beverages that are purchased to be consumed by another person
= Type of outlet where the product is purchased/consumed
m Café v coffee chains
B Fair trade-coffee
= QOrganic
B Healthy
B Australian Made
B National Refund Scheme
B Brand awareness
= Advertising awareness
® Qverall market size
® Growth prospects
= Opportunities

If you would like further information please contact Tim Emmerson on (02) 9959 5924 or email: temmerson@bis.com.au
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