[image: image1.wmf]        BIS Shrapnel

Global business research and forecasting

The HOME THEATRE MARKET IN AUSTRALIA, 2005

A Proposal from BIS Shrapnel

1. Background

This will be the inaugural edition of The Home Theatre Market in Australia.  It is envisaged that the study will be produced annually.  

BIS Shrapnel has been analysing and monitoring household appliance markets through our series, The Households Appliances Market in Australia, for over 20 years; this new study is a natural progression, building on our experience and expertise in analysing household electrical appliances.  

With the home theatre revolution in full swing, it is timely for a comprehensive analysis of the market from the perspective of consumers. 

2. Methodology

Data will be collected via an internet survey of 6,000 households across Sydney, Melbourne, Brisbane, Adelaide and Perth; plus non-metropolitan areas of New South Wales, Victoria and Queensland.  Brisbane includes the Gold Coast region.  See Section 7: Online Research, for more details.
The sample structure for each city will reflect the distribution of the population.

This survey will establish existing household ownership of various home theatre products, along with responses to a series of attitudinal questions regarding these purchases.

The key benefit to clients, of multi-client studies, is the huge savings in fieldwork costs normally associated with surveys involving thousands of households.

3. Market coverage

The study will be presented in one volume, which will include the following home theatre products:

· Televisions (plasma; LCD; and rear-projection).

· DVD players  (DVD and VCR/DVD combinations). This excludes portable/hand-held DVD models.

· The televisions report will include an examination of the accompanying home theatre audio system.

Scope of the report

Utilising a product per chapter format the layout will be consistent allowing close comparison between product categories.  Key sections include:

Economic Overview and Forecast

· BIS Shrapnel is Australia’s largest independent economic and forecasting consultancy.  We will present a situational analysis of the domestic economy along with our forecasts, with emphasis on relevant drivers, such as discretionary spending and interest rates.  

Each product report will include:

Market Overview

· Market size estimate

· Intent to purchase

· Consumer knowledge (and its effect on purchase behaviour)


The purchase process

· Pre-purchase research

· Lag time
· Purchase motivation: first purchase; gift purchase; replacement purchase; additional purchase

· Importance of key factors in final brand choice: price; brand; warranty; design/features  

· Price analysis

· Cost perception


Brand Analysis

· Brand purchased

· Second choice brand

· When is final brand decision made

Retailer influence on brand choice

· Brand associations, perceptions and ratings

· Unprompted brand association

· Most dynamic players

· Brand perception ratings across: reputation; value for money; innovation; and design/features

· Brand experience ratings: retailer advice at point of sale; ease of operation; and performance
Retailer analysis

· Place of purchase analysis

· Review of store catalogue prior to purchase

4. Special Questions

Early-bird subscribers can ask questions specific to their own needs. If such information is of general interest or requested by a number of subscribers, it may be incorporated in the report (conditional on available questionnaire space), or provided as a supplement to the report at an additional charge. Should subscribers prefer confidential questions, a higher price will be charged.

5. Online RESEARCH

Online research is a cost effective, thoroughly researched and valuable resource for conducting consumer research.  Our fieldwork supplier has exclusive access to around 20,000 Australians, with indirect access to another 500,000 Australians, via partners.  Respondents are sampled in gender, age and geographic proportions relative to the greater population.  The online community is refreshed and managed to ensure quality maintenance and data is continually validated to ensure ongoing integrity.

Well conducted online research is valid and representative.  At BIS Shrapnel we have used online research for several large-scale projects that have previously been undertaken via telephone; the results reveal minimal variation between the methodologies, coupled with further online benefits of shorter fieldwork periods; faster access to data and generally, a more efficient and flexible approach. 


6. BIS Shrapnel 

BIS Shrapnel Pty Limited is Australia’s largest independent business research and forecasting company. We offer an unmatched combination of strengths: economic analysis and forecasting, coupled with marketing intelligence gathering and analysis.  For further details visit the BIS Shrapnel website at: www.bis.com.au.
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